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• Share the River 
• Type:  

• Health & fitness 
• Accessibility, special needs, 

& socializing 
• A free running/walking 

“connect the dots” tour of 
Cuyahoga River property 
segments that have been 
converted to trails. 

• A recreational celebration of 
how far the Cuyahoga River has 
come since 1969. 

County:  Cuyahoga 
(Cuyahoga District 7) 

Presenter
Presentation Notes
We created the Burning River Ramble to give the public an opportunity to celebrate the anniversary of the June 22, 1969 fire so people could see for themselves how far the river has come. We had noticed the popularity of pop-up runs Run Wild CLE was hosting so we partnered with them, created a Facebook event, and shared it through our respective social media channels. Someone suggested we broaden the interest in the Ramble by opening it up to walkers. that was wise advice as probably 65% of our participants were walkers.
Jim Ridge
      Phone #: 216-496-3763
      sharetheriver3@gmail.com
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• The Ramble’s route allowed 
users to physically “connect the 
dots” on new trail sections: 

• Scranton Flats Towpath 
• Cleveland Foundation 

Centennial Lake Link Trail 
(Scranton Peninsula) 

• Red Line Greenway 
• Irishtown Bend 
• Cleveland Foundation 

Centennial Lake Link Trail 
(Stage 2, Flats West Bank) 

• Cleveland Rowing Fnd. 
 

County:  Cuyahoga 
(Cuyahoga District 7) 

Presenter
Presentation Notes
The Ramble was in part a proof of concept for a larger scale celebration we had in mind – but we needed to see whether there was an appetite for such an event. 
Our costs for the Ramble were necessarily low as we had no budget or sponsors. It was a decidedly low-fi event – no registration, no entry fee, no permit, no waivers… just show up and do it. Brick and Barrel Brewing provided a small sponsorship that we used to boost a Ramble promotional video on Facebook to specific demographic segments. 

We were helped by Carter Road construction having been recently completed (but the road was still closed to traffic) so 90% of the Ramble route was off city streets. In the last week of planning we reached out to Cleveland Rotary/Lennie Stover who seized the opportunity to host a water stop over the Cuyahoga River with dramatic views of downtown Cleveland. They smartly used the pits-stop to give Ramble participants an education & update on the status of the Red Line Greenway.

A skeleton group of volunteers put up directional signs and were positioned at strategic corners and crossing spots. Columbus Rd. was a key crossing point. Thankfully rush hour was wound down by race time and we were helped by a bridge lift. We encouraged participants to ride their bike down, take RTA, or Uber/Lyft so as to not tax local business parking.
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• 280 participants in our 
inaugural year. We’re 
projecting 1,800 for 2018 

• Staff & volunteers – 1 staff, 
extensive use of social media 
and partner networks 

• Now that people know how to 
get around the trails, “We’ll be 
bringing our out-of-town guests 
down!” 

County:  Cuyahoga 
(Cuyahoga District 7) 

Presenter
Presentation Notes
We were surprised how the Ramble drew participants from outer ring suburbs like Hudson, Independence, Strongsville, and Avon. Among the comments 1) “We’ve been meaning to come down to the waterfront”, 2) “Oh, THAT’s where Merwin’s Wharf is” and 3) “So this is Irishtown Bend?”. And some familiar with the river had yet to go on the new Innerbelt path extension or the west bank extension of the Lake Link Trail. Many said “now that we know where this is and how too get around, we’re going to bring our out-of-town guests down and show off Cleveland’s waterfront!
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• Old media (print and radio) still 
matters! 

• Partner with like-minded 
community organizations to 
leverage their social network 
footprint. 

• Create a buzz, give curious 
people a reason to explore, and 
they will come out! 

• Use free event listings on local 
media and community oriented 
websites 

County:  Cuyahoga 
(Cuyahoga District 7 

Presenter
Presentation Notes
We knew who Share the River’s and Run Wild CLE’s tribes were: what we didn’t know was what sort of audience 1) Steve Litt’s Cleveland.com article on-line and in print and 2) our appearance on Mike McIntyre’s Sound of Ideas the morning of the Ramble, would generate. Perhaps we were in the echo chamber but we heard a LOT of “hey we read about the Ramblle/heard you on….”. 

Social media is fun and can quickly connect audiences but old media still matters to move audiences you are currently not connected with.
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• When you host an event, make 
sure local media knows about it, 
ESPECIALLY if your event has 
visually interesting content that 
helps tell the trails story. 

• If you don’t get media coverage 
(and even if you do), document 
the event yourself! You need 
material to show your current 
supporters and prospective year 
two sponsors! 

County:  Cuyahoga 
(Cuyahoga District 7 

Presenter
Presentation Notes
In our early days of working with non-profits, we noticed sometimes they would host events but not properly document them. As the saying goes, if a tree falls in the forest and no-one is around to hear it, does it make a sound? If you don’t take decent photographs of your event to talk it up after with supporters and potential sponsors, it’s kinda like your event didn’t happen!
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